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About the author: 

Brenda Griffin is a specialist in 

uplifting people to believe in 

themselves.   

She’s a popular speaker, writer, 

consultant and coach helping 

individuals and organizations turn 

their potential into action and 

achieve what they want out of life 

and work 

An experienced veteran in the corporate and business world, Brenda has 

lived great success in the world of hazardous waste.   

She’s taught hundreds of classes to fortune 500 clients using her lifelong 

natural gift as a vibrant teacher and communicator. Her communication 

style puts people at ease and builds their confidence, even on the most 

complex topics.  

Yet with a successful track record of promotion and performance, Brenda's 

also known lay-off, down-sizing, and the pink slip!  

Through experience, executive coaching training and the school of hard 

knocks, Brenda has learned what it takes to get back on your feet, start 

your own business, and achieve that next client.   

Brenda now shares her technical competence with business owners by 

showing them how to present their offerings. She helps people to 

understand their value and then how to present that value to potential 

clients and customers.   

Brenda knows how to get your business the attention it deserves.  She 

understands the action steps required to put you at the top of clients want 

lists, and she's learned how to teach others to do the same.   

Brenda motivates and guides others to ramp up business and create a road 

map toward their dreams.  

Most of all, Brenda shows people how to believe in themselves. Once 

people understand their value, building a business becomes an exciting 

adventure.  

A positive future is out there. Brenda teaches steps to arrive! 
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Introduction 
How To Mobile Market…Naturally 

 
ongratulations! You are taking charge of your business and investing in 

yourself by reading this ebook on how to mobile market…naturally! I 

believe it is possible for any business to apply mobile marketing and the 

chapters in this ebook are designed to give you insights on how to do it – from 

many different angles. 

 

You will find out what I’ve learned, what works for me, how to better understand 

what mobile marketing really is, and how you can simply and easily transition 

from other marketing methods to the new mobile world.  

 

I want you to get as much out of this book as you possibly can.  That's why I 

encourage you to read the volume over once to get a feel for the topic, the 

language, and the concepts of mobile marketing in general. 

 

Then, go back to specific sections as necessary.  Once you are ready to take 

action, you may be consulting different chapters depending on what 

knowledge you need to brush up on.   

 

As you progress in your understanding, you may reference this book again and 

again just to read about the topic. 

 

This book is meant to provide an introduction to mobile marketing and to inspire 

you to continue to read everything you can about the topic as your interest and 

business grow. 

 

Welcome to the large and ever-growing ranks of businesses on the cutting edge 

of mobile marketing -- those who love, care and are passionate about making a 

difference in the life of their customers and clients! 

 

So dig in, read, and most of all, apply the principles you find in this ebook. As you 

do, you will find yourself becoming increasingly at ease with life and business in 

the mobile lane. 

 

Success to you! 

Brenda Griffin 
Brenda Griffin  

C 
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Chapter 1 

Why Does Mobile Marketing Seem So Scary? 
 

et’s face it, many people are uncomfortable with sales. Add the techie 

component of internet and cell phones, and most people start to shake.  

Why? Both are out of their comfort zone….and change can be hard. Yet, 

change can be good! 

If you haven’t already done so, please download and read “How to Sell 

Yourself…Naturally,” from my website, www.BrendaGriffin.com. That will give you 

an overview of the sales process and help to frame what sales really is….and will 

blend perfectly with this ebook. 

You see, as I describe in “Selling Yourself…Naturally,” sales is about the 

intersection of where need meets offer. Mobile marketing, in all of its many 

forms, helps facilitate this process, both for the business owner and customers. 

For me, the hardest part of learning and using mobile marketing has been 

getting a high level view of what it is, and which pieces and parts would best fit 

my business. So if all this is new to you, hang on. I’ll explain everything! 

And that is why mobile marketing is so scary for most. There are a lot of pieces 

and parts. Any business owner can be overwhelmed with all the new 

technology and the various options available to them. Information overload is a 

big contributing factor for businesses to shy away from getting started. 

One thing to know about mobile marketing – you don’t have to do all of it. You 

can consider your options, pick one, give it a go and add on other tools and 

techniques if needed. 

Another factor to mull over is outsourcing your mobile marketing. This ebook will 

certainly give you an overview of the possibilities, then, you will be more at ease 

when discussing your needs with a mobile marketing consultant. Nothing beats 

knowing the lingo and holding your own in these conversations. 

In the next few chapters, I’ll break down the terms commonly used on mobile 

marketing and describe the various methods you can use in your business to get 

more clients and customers in the door. 

L 

http://www.brendagriffin.com/
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Chapter 2 

Why Mobile Marketing? 
 

aise your hand it you don’t have a mobile phone. That’s what I thought. 

A better question might be, who do you know that doesn’t? It you’re not 

using mobile in your business right now, take a moment and ponder how 

often you use it in your personal life.  

Mobile marketing is about keeping in touch with customers through their cell 

phones and other mobile devices, like IPads. It also means easily being found 

online by people using their cell phones and mobile devices.  

Here’s an interesting set of data – there are 5 billion mobile phone users world- 

wide.  Guess how many keep their cell phones with them all day?  

91%. Big number. 

And if you’re a local business, world-wide numbers are impressive, but how 

many people have them in your service area? Probably most.  

Again, mobile marketing involves 2 things – 1) actively reaching out and 2) 

passively (or actively) being found. Reaching involves texting messages and 

being found includes websites and online ads. 

Here’s the real deal – 97% of text messages are opened (as of this writing). That’s 

5 times the open rate for email offers and upwards of 100% for yellow pages and 

newspaper ads. Think about it, when’s the last time you opened the Yellow 

Pages? 

Customers you stay in touch with spend 67% more, on average.  

In terms of getting found, all these mobile users search the internet right from 

their phone. No more waiting to get to a lap top or PC to do a search for 

services, your services. Searching can be done anywhere, any time. 

So the big question is, will they find your business online? If you already have a 

website, great. But is it optimized for viewing on a mobile phone? Are you 

making it easy for them to say yes to your business? 

So, why not mobile? 

R 
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Chapter 3 

The 10 Top Questions People Ask About Mobile 

Marketing 
 

eople have lots of questions when it comes to mobile marketing. That’s 

one of the reasons I wrote this ebook. I’ve collected a few of the most 

common and am presenting answers and examples to give you some 

ideas of how mobile marketing would work for your business.  

 

Question 1 - How does mobile marketing apply to my business? 

Makes sense, right? People want to know how it would specifically help them 

boost sales.  

 

As you read through this ebook, I want you to jot down any ideas that come to 

mind. And to specifically answer this question, I also want you to think in terms of 

what you are already doing for your marketing….how, where, when and how 

often. Then ask yourself this question – how would this approach convert to 

mobile marketing? 

 

Let me give you an example.  My local pizza shop sends out flyers with coupons 

in the local Pennysaver. They target homes within specific zip codes. I know 

when I receive the Pennysaver, it lands promptly in the recycle bin (no offense). 

How many others do the same? People using the coupons - are they new or 

repeat customers? Don’t know. 

 

What if the pizza shop texted a coupon instead? Sure, they would have to build 

a list of people to text coupons to, first. But customers are in and out all day, 

every day. How many would love to get coupons from a place they already 

frequent? 

 

Here’s another example regarding websites. In “Selling Yourself…Naturally,” I tell 

the story of my lawyer and her law firm. They have a website but are not listed in 

Google places under lawyers or attorneys in my city – you know, all those little 

bubble locators that pop up in each city.  

 

P 
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A first step for them would be to a) get listed in Google places! And b) mobile 

optimize their website. 

 

I know earlier this year, my accountant sent me a packet in the mail with 

instructions for what to bring to my appointment to do my taxes. Also included 

was a description of his referral program. He does accounting services 365 days 

a year, not just at tax time. He could use text messaging to ramp up his referral 

program year round, as well as mobile optimize his website. 

 

Mobile marketing can assist most any business. If you have people you want to 

reach or stay in touch with, mobile marketing has a solution.  

 

Question 2 - I already have a website. Why would I need to mobile 

optimize it? 

 

Mobile optimized websites make it easy for mobile visitors to do business with 

you.  Bottom line. 

 

Looking at a website from a mobile phone can be a frustrating experience. 

Think about it….when looking at a website on a lap top or PC, you’re using a 

mouse to click around and view what is of interest. They’re powerful machines. 

 

All the website navigation is in full view with lap tops and PC’s. On a mobile 

devise, the screen is much smaller and it is cumbersome to view information or 

utilize the sites navigation. They just don’t have the same level of power. 

 

Web optimized sites present information in a way that not only fits the viewing 

screen better, but also flows better. When a site is easy to navigate, visitors are 

much more likely to stick around and read, and better yet, take action. 

 

Web optimized sites also give visitors the “main message” of a business and build 

in features that people can take advantage of with a quick click of a button.  

 

My pizza shop, for example, has a “click to call” button on the front page. 

Visitors can place a call without having to enter in the phone number to place 

their take out order. Not only is the site easy to read, it makes doing business a 

breeze. 

 

Other features can include directions by way of Google maps, PayPal buttons 

to buy and donate, YouTube videos, etc., and forms to collect email and text 

numbers. These types of extras can be customized to any business. 
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Question 3 – How Can I Get More Traffic To My Mobile Website? 

One of the advantages to having a web optimized site is that you know mobile 

visitors can easily enjoy it. One way to get more traffic is to create mobile 

advertisements that, once clicked on, go to your website. 

 

Mobile advertising allows you to get targeted local traffic to your mobile 

website. How? By creating ads that only appear to your idea client. 

 

For example, if you run a gym and your primary patrons are 30-something men, 

you can target ads for that age range in the vicinity of the gym. Likewise, if you 

would like to encourage older users, you can create ads to an older age range. 

 

The primary platform for mobile advertising is called Admob. It’s now owned by 

Google.  Admob ads are similar to banner ads and ads that appear on the side 

bar when you are viewing results of Google searches – except with Admob, the 

ads are only visible on mobile devices. 

 

Ad campaigns can be set up quickly and inexpensively. You only spend as 

much as your budget allows. The best part of this type of advertising is that the 

people clicking on these ads are already interested in your service! Can you see 

why it is to your advantage to make sure your site is mobile optimized? 

 

 

Question 4 – What’s this thing called a QR Code? Do I Need One? 

The short answer is no, you don’t “need” one. The better questions are how 

would  I use a QR code? And how would they build my business? 

First let’s start with what a QR code is. It’s similar to bar codes used at the 

grocery store and elsewhere. When bar codes are scanned by a “system,” 

information is read – like product name and price. 

QR codes are square. With a QR code, the information 

people receive when scanned is to a link of your 

choice aka your mobile site or any site. 

The idea with QR codes is to put them on things – 

anything – that is affiliated with your business. Why? 

Because when they are “scanned,” people will see 
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what you want them to see about your business.  

You can put them on all your hard copy literature, packaging, signage, 

anything you give away that can be printed on, even tee shirts! May people are 

putting them on business cards, too. 

QR codes are “scanned” by cell phones and other mobile devices. At this time, 

an “app” (application) needs to be downloaded from app stores or the internet 

in order to do the scan. Many are available at no charge and it wouldn’t 

surprise me it the next generation of phones and devices came with a scanner 

as part to the base line package. Here’s a site you might want to check out in 

the mean time http://www.mobile-barcodes.com/qr-code-software/ 

QR codes have a wide range of application. Imagine a realtor putting QR 

codes on each “Home for Sale” sale sign? Prospects can drive up, scan the 

code, and be take straight to an online page giving all the specifics of the 

property – right from their cell phone! 

Historic sites and museums could create interactive displays for visitors to enjoy. 

Job seekers could put them on resumes for employers to review more in depth 

info on line, say, to an online portfolio.  

Question 5 – How Does Text Message Marketing Work? 

Text messaging starts with building a list of cell phone numbers. Once you have 

collected a sufficient number of contacts, you can start your texting campaigns. 

Lists are built the old fashioned way – by incentivizing people to sign up! 

For example, my pizza shop could use signage that says text PIZZA to 5555555 for 

coupons and specials. Or text PIZZA to 5555555 to win a pizza party for you and 

10 friends, drawing to be held next week. They could also give out a flyer with 

each receipt as a reminder for people to sign up. 

This same message could be included on your mobile website, your social 

media (Facebook and Twitter), or any off line advertising. The best part about 

text messaging is that mobile users make up their own minds if they wish to hear 

from you or not! So you can text with confidence that they are looking forward 

to what you send out by way of coupons, alerts and announcements. 

 

http://www.mobile-barcodes.com/qr-code-software/
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Question 6 – What Kind of Service Would I Need to do Text 

Messaging? 

You would need a text message service that allows you to collect cell phone 

numbers as well as do “broadcast” text messaging – meaning that you send 

one text and it goes to everyone on your list! 

The service I use is called Protexting. They provide the mobile number customers 

text to (ie5555555). You select the “word” you want your customers to text. So, 

my pizza place could select PIZZA in the system. Customers text PIZZA to #555555 

to join their text list to receive coupons and specials. Many “words” may already 

be taken within the Protexting system, so you may have to get creative. I 

reserved “Brenda” for my word. You may want to use your business name or a 

variation. 

Rather than me trying to explain – let’s try this – you can text the word BRENDA 

to 82257 – but a note of caution –this will mean you are opting into my text list 

(but you will also see how it works).  

Protexting also allows subscribers to op out of the system / your list at any time. 

Say you live in a college town and students on your list graduate and move 

away. They may have enjoyed your product and service while in town, but now 

no longer wish to receive your texts. They can simply “op out” no questions 

asked. 

And on a side note, too much texting is not a good thing when it comes to text 

message marketing. Think through your campaigns wisely. Message enough to 

stay in front of customers with unique offers, say, weekly. If you find you are 

having a slow Tuesday and want to make a special last minute offer – go for it – 

just don’t do this every day or you will fatigue your list and potentially increase 

your unsubcribers. 

This service also allows you to send individual text messages. So, for example, if 

you are a dentist and regularly call patients the day before to remind them of 

their appointments, you could easily program the Protext system to text each 

patient with a reminder. Do this as they are about to leave the office as you set 

their next appointment and you are all set until their next visit – just set it and 

forget it! 

 



12 
 

.A positive future is out there. I teach steps to arrive!  www.BrendaGriffin.com 
 

@ 2011, Brenda Griffin, LLC All rights reserved. Not for commercial use without prior approval  

Question 7 – How Much of this Can I do on My Own? 

Good question! How much do you want to do, know how to do, desire to do? 

Most business owners will most likely outsource mobile optimizing their websites, 

creating QR codes, doing Admob campaigns, and placing on Google places. 

Text message marketing campaigns is up for grabs. Some owners are hands on 

and like doing marketing, others would prefer to focus on the core of their 

business. It really depends on how much time, energy and comfort level 

businesses have with this activity. Either way, the mobile marketing consultants 

need to coordinate with owners to maximize the outcomes. 

The good news is that business owners can access Protexting right from their 

own cell phone with a specific app from Protexting. So even if your business 

doesn’t have internet access, like my pizza shop, you can still send out texts from 

anywhere you have cell phone coverage. 

Question 8 – How Much Does Mobile Marketing Cost? 

Creating a mobile website is usually a one-time fee ranging from $500 – $800, 

with an annual fee (around $20/mo) for updates and any changes you may 

want to make. Restaurants may wish to update menus, for example. 

QR codes are inexpensive to generate – $20-$50. It depends on how many you 

want / need and how often you update the links tied to the code. The real 

expense is in the reproduction of them, i.e. signage, marketing materials, etc. 

Outsourced text message marketing usually starts at $500/mo and increases 

based on the size of the business, number of locations, types and numbers of 

campaigns and “words”, etc. Very small businesses may be charged less. 

Protexting itself is relatively inexpensive. One “word” for your customers to text to 

ranges from $14-39/mo, depending on how many messages you send. 

Because I am an affiliate (meaning I make commissions), I can offer a 25% 

discount on your first month at this link Protext. Or, you can use the promo code 

BRENDA at www.protexting.com when signing up. That way, you can try it out 

inexpensively to see if this is something that would work for your business. And 

please know there is no obligation to use my code. Your choice! 

 

http://www.protexting.com/promocode/BRENDA
http://www.protexting.com/promocode/BRENDA
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Question 9 – What Else Can I Do with the Protexting Service? 

Here are a few additional ideas for uses of Protexting or any texting service: 

Anyone can use Protexting as a virtual business card. Each time someone texts 

your specific “word”, followed by their name and email (with a space in 

between) to the number you are assigned, all their contact information is stored 

online.  You can configure Protexting to send a follow up email with your 

contact info and the exchange is complete! No more business cards to carry 

around or collect. How cool is that!  

Churches with prayer chains can skip the chain by sending out one text prayer 

blast. Saves everyone time. 

As mentioned earlier, any business in the practice of calling to remind people of 

appointment can now pre-schedule text alerts. 

Bloggers can text new blog posts. Texts can include links to anywhere. 

Speakers can collect cell numbers during speeches to stay in touch with 

audiences. 

Question 10 – Does Mobile Marketing Include Social Media? 

“Social media” is a form of marketing that is stand alone from mobile marketing, 

yet a close cousin. Social media typically refers to Facebook and Twitter. Yet, 

there are still other resources like Foursquare.com. Users access these sites with 

their cell phone and mobile devices, and are another great place to promote 

coupons and specials, in addition to socializing with clients and patrons.  

One disadvantage is that the communications are not as direct as text 

campaigns. Some Facebook users may not log on regularly to see your posts or 

they may “like” your fan page but remove your posts from their feed – so any 

communications you make may be lost.  

Twitter requires frequent updates for your followers to see your tweets. Also, like 

Facebook, people are not on twitter all the time and may miss your promotions 

and campaigns. 

The good news with these is that they offer a way to directly communicate with 

your followers and have important dialogues. Lot’s can be learned about what 
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your customers and clients like and dislike about your offerings as well as 

establish the “know, like and trust” factor aka brand loyalty. 

While these may seem like a lot of work, there are ways to stream line your time 

on social media through the use of tools such as Hootsuite and Socialoomph so 

you can pre-schedule your Facebook posts and tweets. That way you can get 

back to business and simply check in once a day to interact and respond to 

comments and question.  

Another option with social media is to outsource it. What’s important here is to 

know your options and evaluate what will best work for you and your business.  

If you’re in business, you’re in business to make money – not to do the socially 

and politically correct “thing.”  While it may be tempting to “keep up with the 

Jones,” by trying to do it all, you may actually do it all and most likely poorly. It’s 

best to find what works well and then grow from there as your budget allows. 
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 Chapter 4 

How To Start Mobile Marketing Your Business 
 

hat’s most important?  That’s the first question I ask every client. Why? 

Because that’s the place to start. As you have just read, there are 

plenty of options available in this new mobile world. Which are best 

for you and your business? Again, what’s most important? 

Do you want to get repeat business from existing customers? Texting is a great 

way to go. Do you want to reach new customers? A mobile site with an Admob 

campaign would get new eyes to you.  

So, let’s look again at some options: 

1) Text messaging campaigns 

2) Mobile website creation or optimization 

3) Mobile site in Google places 

4) Mobile advertising on Admob 

5) QR Codes 

6) Social Media 

Questions to ask yourself about your business: 

1) What’s already working. Would mobile marketing approaches improve it? 

2) How can I ramp what’s working with my mobile marketing campaigns? 

3) What’s my overall marketing budget? 

4) How much of this do I want to do on my own? 

5) Where would I like my mobile marketing to be 1 year from now? 5 years from 

now? 

As I said in the intro – mobile marketing is a choice. I believe it is a smart one 

given our shifting culture toward mobile device dependency. So the question 

becomes, do you want to begin, and if so, where? This is a bit of a buffet – the 

type where you don’t necessarily have to have everything on the menu to get 

the results you want for your business!

W 
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The Last Word… 

There you have it. Over 15 pages of how to mobile market…naturally. Now the 

only thing standing between you and success is your application of the 

principles and allowing time to move you forward. 

 

I believe in you. I believe you have it within you to accomplish anything your 

heart desires. You will need to stay motivated to do it, but now you will be. 

So go for it! 

 

A positive future is out there! 

 

Brenda Griffin       

Feel free to email me at Brenda@BrendaGriffin.com 


